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VIDEO BEST PRACTICES GUIDE 

INTRODUCTION 

Congratulations on your embrace of online video for your business. Video is the most effective 
way to communicate online. No matter how your business currently communicates online, you 
can succeed with video. Video improves all of your online marketing efforts, including your 
website, social media pages, and email marketing campaigns, to name a few. 

This best practices guide is designed to help you get the most out of your video. It includes 
sections on all of the major online platforms where you can use your video, along with details 
about why you would want to add video to those platforms and how to do so. 

The instructions in this best practices guide are written for the non-technical reader. You can get 
the most out of your videos with little to no technical knowledge! 
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CHECKLIST 

Before getting started, please complete this checklist to determine what platforms you already use 
for online marketing. Your goal should be to add your videos to your existing platforms. You can 
find success with video even if you do not use all of the platforms listed below. 

Website 
Blog 
Email Marketing 
Facebook 
LinkedIn 
Instagram 
YouTube 
Landing Pages 
Mobile App 
Shopify 
Digital Displays 
TV Commercials 
Press Releases 
Directories 

After you complete this checklist, please review each of the corresponding pages in this best 
practices guide to learn how to effectively use your videos on the respective platforms. 
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WEBSITE 

Your website is the digital home of your business. Unlike 
in the earlier days of the Internet, websites are no longer 
just static brochures. Websites need video to create an 
engaging and compelling experience. Videos help to 
improve your website’s organic SEO (search engine 
optimization) performance, as well as keep people on 
your website longer (your bounce rate and time-on-site). 
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WEBSITE 

VIDEOBOLT.COM includes (free for a limited time) a hosted version of your video that you can 
use to easily embed the video on your website without having to upload the video to a third-
party video platform, such as YouTube (free), Vimeo (paid), or Wistia (paid). 

IMAGE 1, below, is an example of the VIDEOBOLT.COM video delivery page. To embed the 
video on your website, scroll down to the section titled Embed Code. There are two options for 
embedding the video: Javascript and Iframe (see IMAGE 2). Both options should work with 
most websites (but some websites only support one of the options). Simply copy this embed 
code and paste it into your content management system to add the video to your website (or 
provide this code to your website provider so that they can add the video). 

You can also host the video on YouTube (which is described in more detailed in a later 
section), Vimeo, or Wistia, all of which provide embed codes for your website. 

YouTube is a free hosting option. But it has some limitations for business users. 

Vimeo and Wistia are paid hosting options that provide many features that are beneficial for 
business users. Vimeo and Wistia are useful for the following purposes: 

• You want to customize the video player to match your branding 
• You want access to detailed analytics about your audience 
• You want to limit access to certain viewers or collect viewer information 

When you add the videos your website, you should pay attention to the placement of the 
videos, rather than making the videos an after-thought. Here are some tips: 

• Use an introductory video on your homepage to grab the user’s attention right away 
• Place your videos “above the fold” (i.e., do not make the user scroll to see your videos) 
• If you have a video section, include it prominently in your main navigational elements 
• Always place a text transcript below the video (VIDEOBOLT.COM provides this to you) 
• Do not place more than one video on a page (each video deserves its own web page)
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BLOG 

Many businesses write blogs, usually on their own 
website. Blogs help to educate and information your 
potential customer base, as well as showcase you as an 
expert. Businesses are increasingly using video blogs to 
supplement or, in some cases, to replace their written 
blogs. Video blogs help to tell a story in a way that text 
cannot because of the inherent limitations of text. 
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BLOG 

Technically, there is (usually) no difference in how to add a video to your blog compared to 
how to add a video to your website. In most cases, a blog is just a section of a website. Some 
companies use a different platform for blogging (such as Medium), but that is not the norm. 

To place a video on your blog, you can use the same embed code that you would for placing 
the video on your website (either the embed code provided by VIDEOBOLT.COM that was 
referenced in the prior section or the embed code from YouTube, Vimeo, or Wistia). 

You will take a different approach whether or not your video blog has a written version: 

VIDEO BLOG WITH WRITTEN VERSION 

If your video blog has a written version, you should embed the video at the top of the page, 
below the headline, but above the written version of the blog. The video should always be 
“above the fold,” meaning that the user should not have to scroll to see the video. The goal 
should be that your blog’s audience watches the video first and then can reference the written 
blog for more information. The video can be used as a summary of the written blog or as a 
tease to get the viewer to read the full text blog. Typically, video blogs are not as thorough as 
the text version because they are in the one-minute range, whereas text blogs are longer. 

VIDEO BLOG WITHOUT WRITTEN VERSION 

If your video blog does not have a written version, the video will be the focus. You should 
embed the video at the top of the page, with the text transcript below the video. 
VIDEOBOLT.COM provides the text transcript to you on the delivery page for each video. The 
text transcript is important because when Google indexes your website it will have more 
information about the content of the page (Google does not index the audio in a video). 

See IMAGE 3 for an example of a video that is “above the fold” on a blog.
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EMAIL MARKETING 

Email marketing has amongst the highest rates of 
response online. Any businesses that collects email 
addresses from customers or prospects should use those 
addresses to regularly engage by email. Information and 
educational videos are a low-friction way to use email to 
stay top-of-mind with your customers and prospects, 
without triggering unsubscribes and spam complaints. 
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EMAIL MARKETING 

If you do not already engage in email marketing, you will need to select an email marketing 
provider, such as MailChimp, Constant Contact, or ActiveCampaign. Each of these services 
has similar price points and many overlapping feature sets. You should never send mass 
emails simply by using the Cc: or Bcc: lines in your email client (such as Gmail or Outlook) 
and pasting your entire contacts list into one of those fields. By doing so, you easily risk 
running afoul of the CAN-SPAM laws that govern commercial email communications. 

If you already engage in email marketing, you can share your videos in an email campaign. All 
of the major email marketing providers, such as those mentioned above, allow you to include 
a video within the body of your email. Similar to your website, the video in your email should 
always be “above the fold.” Many users do not scroll and will not see a “below the fold” video. 

See IMAGE 4 for an example of a video that is “above the fold” in an email. 

When you send a video by email, you are not actually sending the video file (which would be 
too big to send and would overwhelm your email provider’s server). Instead, you are sending a 
link to the video, with a thumbnail image in the email to entice the viewer to click on the link. 
Most email marketing providers will auto-generate the thumbnail image when you provide a 
link to the video. Otherwise, you can upload any image to be used as the thumbnail. 

Fo the link that you will include in your email, there are several options: 

• A link to the video on your website 
• A link to the video on your blog 
• A link to the video on a landing page 
• A link to the video on VIDEOBOLT.COM's “shareable link” 

In addition to sending email campaigns with video to a mass email list, you can also share 
videos directly in one-on-one emails to individuals, such as existing customers, a long as you 
follow the CAN-SPAM laws. When doing so, your best option is to paste a link to the video 
within the text of your email. VIDEOBOLT.COM's “shareable link” is a good option.
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FACEBOOK 

Facebook is (still) the largest social media platform and a 
great way for businesses to communicate with 
customers. Videos on Facebook get far more attention 
and engagement than text or image posts. Facebook 
users are seven times more likely to share a post if it has a 
video versus text or images. Facebook users prefer short, 
informational videos that get to the point quickly. 

PAGE  OF 14 45



VIDEO BEST PRACTICES GUIDE 

Website 
Blog 
Email Marketing 
Facebook 
LinkedIn 
Instagram 
YouTube 
Landing Pages 
Mobile App 
Shopify 
Digital Displays 
TV Commercials 
Press Releases 
Directories 

FACEBOOK 

Facebook allows direct video uploads, meaning that you can share videos on Facebook 
without having to host them elsewhere (and without having to use embed codes). When you 
upload a video directly to Facebook, it will auto-play within the Facebook news feed. On the 
other hand, when you share a link to a video on Facebook (such as a link to the video’s 
YouTube page or a link to the video on your website), the video will not appear and/or auto-
play within the Facebook news feed. Instead, the user will have to leave Facebook to watch the 
video elsewhere (which many users are less likely to do because it disrupts the experience). 

Below are Facebook’s instructions for uploading a video from a computer: 

To upload a video: 
1. Click What's on your mind, [Name]? at the top of your News Feed. 
2. Click  and choose a video. 
3. Select your audience, then click Post. 
We’ll process your video and let you know when it’s ready to see. 

The video upload instructions vary slightly on iOS and Android devices. 

Facebook occasionally changes the upload process. The up-to-date instructions are here: 

https://www.facebook.com/help/166707406722029  

According to Facebook, a large part of its audience watches videos with the sound off. To fully 
reach this audience, you should upload an SRT caption file with your video. An SRT file is a 
human-generated text file that includes your video’s script with time codes. VIDEOBOLT.COM 
provides an SRT file with every video. You can download the SRT file from the delivery page by 
clicking the blue “Download SRT file” button at the top of the video delivery page. 

See IMAGE 5 for an example of a video in a Facebook post. 

See IMAGE 6 for an example of an SRT file.
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LINKEDIN 

LinkedIn is the most popular social network for business. 
You can add videos to your profile, as well as in updates. 
You can upload your video directly so that it plays 
natively on LinkedIn (or share a video link from your 
website or YouTube). Videos on LinkedIn enhance your 
credibility with your network, add visual interest to your 
updates, and make your content stand out from the rest. 
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LINKEDIN 

LinkedIn allows direct video uploads, meaning that you can share videos on LinkedIn without 
having to host them elsewhere (and without having to use embed codes). When you upload a 
video directly to LinkedIn, it will auto-play within the LinkedIn news feed. On the other hand, 
when you share a link to a video on LinkedIn (such as a link to the video’s YouTube page or a 
link to the video on your website), the video will not appear and/or auto-play within the 
LinkedIn news feed. Instead, the user will have to leave LinkedIn to watch the video elsewhere 
(which many users are less likely to do because it disrupts the experience). 

Below are LinkedIn’s instructions for uploading a video from a computer: 

1. Click the  Camera icon or the  Video icon in the share box. 
2. Choose which files you'd like to upload (you can select up to nine images). 
3. After uploading your file, add a caption in the text box. 
4. Click Post. 

The video upload instructions vary slightly on iOS and Android devices. 

LinkedIn occasionally changes the upload process. The up-to-date instructions are here: 

https://www.linkedin.com/help/linkedin/answer/100983  

You can upload an SRT caption file with your video to reach LinkedIn users who watch videos 
without the sound turned on (which is a large part of LinkedIn’s audience). An SRT file is a 
human-generated text file that includes your video’s script with time codes. VIDEOBOLT.COM 
provides an SRT file with every video. You can download the SRT file from the delivery page by 
clicking the blue “Download SRT file” button at the top of the video delivery page. 

See IMAGE 7 for an example of a video in a LinkedIn post.
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INSTAGRAM 

Using Instagram video for your business is a great way to 
build trust with your followers and customers. Posting 
videos that convey your brand’s message, showcase your 
product or service, or introduce your company culture 
helps you develop a personal relationship with your 
customers. You can post videos up to one minute in 
length to Instagram (or trim longer videos if necessary). 
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INSTAGRAM 

The most important thing to understand about uploading videos to Instagram is that you can 
only do so from the Instagram app on your phone (either iOS or Android). You cannot upload 
a video (or an image) to Instagram from a web browser on your desktop/laptop computer. 

Below are Instagram’s instructions for uploading a video from a phone: 

1. To upload a video or record a new one, first tap + at the bottom of the screen. 
2. Tap Library (iOS) or Gallery (Android) at the bottom of the screen and select the video you'd 

like to share. 

The maximum length of a video on Instagram is 60 seconds. After you upload a video, you 
can add a filter, a caption, and your location before sharing the video with your followers. 

Because you will need the video file on your phone, VIDEOBOLT.COM has an easy process for 
you to download your video file to your Camera Roll. To do so, go to the delivery page for the 
video and click the blue “Send To Camera Roll” button. Then follow the simple instructions by 
providing your phone number. You will receive a text with a link to download the video. 

See IMAGE 8 for an example of a video in an Instagram post.
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YOUTUBE 

YouTube has more traffic than any website, other than 
top-ranked Google. It is the number one video website, 
with billions of hours of videos watched every day. 
YouTube videos are often ranked high on Google's search 
pages (Google owns YouTube). Upload your videos to 
your company's YouTube channel to make it easier for 
customers to discover your company, product, or service. 
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YOUTUBE 

You can upload a video to YouTube from a computer browser or from a phone. We 
recommend doing so using a computer browser because it is a more seamless experience. 

Below are YouTube’s instructions for uploading a video from a computer: 

1. Sign in to YouTube Studio. 
2. In the top right-hand corner, click CREATE > Upload video. 
3. Select the file you’d like to upload. 
4. Add basic info (such as description and thumbnail). 
5. Choose advanced settings (such as tags, language, and category). 
6. Add video elements (such as end screen graphics). 
7. Preview and publish your video. 

YouTube occasionally changes the upload process. The up-to-date instructions are here: 

https://support.google.com/youtube/answer/57407  

You can upload an SRT caption file with your video to reach YouTube users who watch videos 
without the sound turned on (which is a large part of YouTube’s audience). An SRT file is a 
human-generated text file that includes your video’s script with time codes. VIDEOBOLT.COM 
provides an SRT file with every video. You can download the SRT file from the delivery page by 
clicking the blue “Download SRT file” button at the top of the video delivery page. 

After you upload your video to YouTube, you can embed your YouTube video on your website, 
blog, or landing page. To do so, go to your video’s page on YouTube and click the Share button 
under the video, then click the Embed button, then copy the embed code. 

See IMAGE 9 and IMAGE 10 for an example of a YouTube channel and a YouTube video, 
respectively. The red circle in IMAGE 10 shows the Share button to access the embed code.
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LANDING PAGES 

Many businesses use landing pages to capture a 
prospect’s attention. Landing pages are often used in 
pay-per-click, SEO, or email marketing campaigns. The 
goal of a landing page is to focus attention on one 
product or service and drive the viewer to take a specific 
action, such as completing a form or purchasing a 
product. Videos increase landing page conversion rates. 
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LANDING PAGES 

Some businesses use their existing website platform, such as Wordpress, to create landing 
pages, while others use marketing automation platforms, such as HubSpot, Marketo, 
Leadpages, or Unbounce. Regardless of the platform, it is easy to add videos to landing pages. 
Typically, you would use embed code, similar to posting video to a website or blog. 

Here are suggestions for including videos on landing pages: 

• The content of the video should mirror the landing page’s message 
• Always place the video “above the fold” (so the user does not have to scroll) 
• End the video with a specific call-to-action and/or detailed contact information 
• If you run auto-play video, select the option to mute until the user clicks for sound
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MOBILE APP 

Some businesses — such as restaurants, retailers, and 
memberships clubs — have mobile apps that are distinct 
from their website. The mobile app provides a more 
streamlined user experience on a phone, relative to the 
mobile or responsive version of the company’s website. 
Video in a company’s app can help share information 
with customers in a more mobile-friendly format. 
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MOBILE APP 

Every app is different in terms of how it is built, so there is not one single way to incorporate 
video into your app. Video in a company’s app is often hosted on a third-party platform, such 
as YouTube, Vimeo, or Wistia, but more often on a commercial-grade video hosting platform 
(such as Amazon S3). Either way, you can use your video from VIDEOBOLT.COM on any of 
these platforms to share the video with your customers on your mobile app. 

Here are suggestions for including videos on landing pages: 

• Make sure your video host uses adaptive bitrate streaming so viewers can watch on any 
mobile network, regardless of the strength of their network connection 

• Keep the video file small so that you do not use up more of the viewers bandwidth than is 
necessary (you should never have a file size issue with a one-minute video)
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SHOPIFY 

More than one million businesses use Shopify to sell 
products online. Millions more use similar e-commerce 
platforms like SquareSpace, Wix, GoDaddy, and Etsy. All 
of these platforms allow you to add videos to your 
product pages to improve customer communication. 
Videos help to increase e-commerce conversation rates 
and get customers to make quicker purchase decisions. 
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SHOPIFY 

To place the video on your e-commerce website, such as Shopify, you can use the same 
embed code that you would for placing the video on your website (either the embed code 
provided by VIDEOBOLT.COM or the embed code from YouTube, Vimeo, or Wistia). On most 
e-commerce websites, you will have to toggle from “text” to “HTML” or “code” to paste the 
video embed code on the product page. You should place the video “above the fold.” 

See IMAGE 11 for an example of a Shopify product page with video embed code. The red circle 
shows the button to toggle from “text” to “HTML.” The yellow highlighted section shows the 
Wistia embed code that was pasted into the code box to place the video on the product page.

PAGE  OF 33 45



VIDEO BEST PRACTICES GUIDE 

 
IMAGE 11 

 

PAGE  OF 34 45



VIDEO BEST PRACTICES GUIDE 

DIGITAL DISPLAYS 

Many businesses use digital displays in their physical 
locations, such as offices, restaurants, or stores. Most 
digital displays can include video. What better way to tell 
your company’s story, educate customers, or promote 
products than with a video? Use your videos on digital 
display to take advantage of the time that your customer 
is spending/waiting in you company’s physical location. 
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DIGITAL DISPLAYS 

There are many digital display providers, including some cloud-based solutions (such as 
ScreenCloud), each of which allows you to show video on your digital display. 

Most providers require you to upload the video directly to their platform, as opposed to 
embedding the video from a third-party video host (such as YouTube). 

To upload the video to the digital display provider, you will first download the video’s MP4 file 
from the VIDEOBOLT.COM delivery page by clicking the blue download button. 

If your business has a physical location (and meaningful traffic) and you do not already have 
digital displays, you should consider adding digital displays to showcase your videos. With 
most providers, such as ScreenCloud, you can use any existing TV that has an HDMI 
connection. You can use a Google Chromecast dongle ($35) to access ScreenCloud. 

See IMAGE 12 for an example of a digital display in VIDEOBOLT.COM's studio “green room.”
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TV COMMERCIALS 

TV advertising is becoming more affordable to even the 
smallest businesses (because of cable targeting and over-
the-top solutions). As more small businesses embrace TV 
advertising, they are using affordable videos from 
VIDEOBOLT.COM to share their stories with this 
important audience. You do not need TV commercials to 
succeed, but if you advertise on TV, you need a video. 
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TV COMMERCIALS 

Every cable and OTT provider has different requirements for the video file that you will provide 
to them, but most require a 1920x1080 file (at a minimum), which is what VIDEOBOLT.COM 
provides by default to our customers. If your provider (such as Comcast’s Effectv division) 
requires a higher bitrate, send an email to our production team at support@videobolt.com and 
we will render a custom version of your video to be used on-air as a television commercial.
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PRESS RELEASES 

Businesses still create millions of press release each year, 
which they distribute online through services like 
Business Wire, PRNewswire, and PRWeb. Most online 
press release distributors include a “multimedia” option, 
through which you can include a video with your 
traditional press release. Video press releases allow you to 
tell the story in a more compelling way than text alone. 
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PRESS RELEASES 

Most press release distributors allow you to upload a video file when you place the order for the 
press release through their website on your computer. You will first download the video’s MP4 
file from the VIDEOBOLT.COM delivery page by clicking the blue download button. 

The content of the video does not necessarily have to match the content of the press release. 
While it may be beneficial to produce a video version of the press release, you can also provide 
value to the press release’s audience by providing supplemental videos. For example, if you are 
issuing a press release to announce a new product or service, you can share with that press 
release a video about your company, its history/mission, or frequently asked questions. Most 
press release providers allow you to share multiple multimedia assets with each release.
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DIRECTORIES 

Every industry has a directory website (or websites). For 
example, Zillow for homes; Avvo for Lawyers; 
Healthgrades for doctors; and Yelp for restaurants and 
retailers. Many of these directories allow you to upload 
video(s) (such as a home tour or a lawyer profile). Videos 
will help you, your company, or your product/service 
stand-out from the competition on these directories. 
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DIRECTORIES 

While some directories allow direct uploads of video files, most require you to embed video 
from a third-party video hosting (such as YouTube, Vimeo, or Wistia). 

DIRECT UPLOADS 

To upload the video directly to a directory, you will first download the video’s MP4 file from the 
VIDEOBOLT.COM delivery page by clicking the blue download button. 

THIRD-PARTY HOSTING 

To use a third-party hosting service, you can use VIDEOBOLT.COM's embed code or our 
shareable link, both of which are provided on the video delivery page.
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VIDEO EXAMPLES 

Would you like to watch examples of how our customers 
are using our spokesperson videos to succeed online? 

Click the links below to watch some examples of videos in different industries: 

Awards   https://videobolt.com/web/examples-awards.php 
Commercials  https://videobolt.com/web/examples-commercials.php  
Construction  https://videobolt.com/web/examples-construction.php 
Country Clubs  https://videobolt.com/web/examples-countryclubs.php 
Financial Services  https://videobolt.com/web/examples-financialservices.php 
Franchise   https://videobolt.com/web/examples-franchise.php 
Legal    https://videobolt.com/web/examples-legal.php 
Media    https://videobolt.com/web/examples-media.php 
Medical   https://videobolt.com/web/examples-medical.php 
Non-Profit   https://videobolt.com/web/examples-nonprofit.php 
Organizations  https://videobolt.com/web/examples-organizations.php 
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